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Come rain or shine, vifamin-0
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Vitamin D helps boost the immune system, fights infection
and assists the body in making healthy bones.
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ONSOZz

Son dénemlerde yapilan asi calismalariyla diinyada korona
vakalarinin kontrol altina alinabilecedi umudunu tasimaktayiz.
Ulkemizde uygulanan basarili kisitlamalar sayesinde giinliik vaka
sayllarinda belli oranda duslslerin yasanmasi hepimizi bir nebze
de olsa mutlu etmektedir. Tlirkiye'nin basarili asilama programinda
belli bir yasin tsttindeki blyuklerimizin hizli sekilde asilanmasi
oniimuizdeki glinlerde Tiirkiye'nin turizm sezonundan iyi bir pay
almasini saglayacagina inancimiz tamdir.

Diinyadaki ekonomik gelismelere gelecek olursak; altin

ons fiyatindaki hizl yikselis Amerika secimlerinde Biden'in
kazanmasindan sonra uygulanacagini acikladigi yeni dis politika
stratejileri, ekonomi dnlemleriyle ve ABD senatosunun beklenen
tesvik paketini onaylamasiyla, 1.958 USD olan altin ons fiyati, 1.700
USD'nin altini gérmustir. Euro-Dolar paritesiise 1,2243 ‘den 1.1857'ye
gerilemistir. Amerikan Dolari gliclenmeye devam ettigi takdirde,

altin ons fiyatinda ve Euro-Dolar paritesinde daha asagi seviyeleri
gorebiliriz.

Ulkemizde ise biiylime orani dérdiincii ceyrek ile birlikte %5,9 2020
yili blyimesi %1,8 olarak agiklandi. Diinyada genel bir kiiciilmenin
yasandigi 2020 yilinda Turkiye'nin blytimesi 6nemli bir gelisme olarak
goriluyor.

Yumurta ile ilgili basinda ¢ikan asilsiz haberlerden 6turd Greticinin
afaki kar ettigi imaji yansitilmak istenmistir. Fakat bunun gercegi
yansitmadigi halkimiz tarafindan bilinmelidir. Soya fasulyesinin fiyati
320 USD'den 600 USD'ye ¢ikmistir. Misir fiyati ise 1.50 TL ‘den 1.90
TLye ylikselmistir. Hammadde fiyatlarindaki bu artis, diinyadaki
Uretimin azalip, talebin artmasindan kaynaklanmaktadir. Tim
tlketicilerimiz iyi bilmelidir ki kahverengi yumurtlayan tavuklarin yem
tlketimi, beyaz yumurtlayan tavuklarin yem tiiketiminden yaklasik
olarak %10 fazladir. Bu nedenle kahverengi yumurtanin beyaz
yumurtaya gore daha yliksek fiyatli olmasi normaldir.

Su anda diinyadaki artan hammadde fiyatlari ile kiyasladigimizda
Turkiye'deki yumurta fiyati Avrupa’nin oldukga altindadir. Yumurta
Ureticileri, Gretim maliyetleri ile ayni fiyattan yumurtalarini
satmaktadirlar. Bu konu ile ilgili halkimizin duyarli olup en ucuz besin
kaynagi olan yumurtayi tiketmelerini beklemekteyiz. Turkiye'deki
yumurta tuiketimi Avrupa ve Uzakdogu
yumurta tiiketiminin oldukga altinda
kalmaktadir. Turkiye'de kisi basi yillik
tketimi yaklasik 240 adet iken, AB'de

300 adet, Rusya 305 ve Uzakdogu'da

380 adet seviyesindedir. Bu rakamlardan
da gortlebilecegi tizere geng niifusun
¢ogunlugu olusturdugu Turkiye'de bu
rakamlarin diger ulkeler seviyesini bulmasi
Ureticiler tarafindan beklenmektedir.

Oniimiizdeki ddnemde, asilamalar
tamamlaninca tiim isletmelerinin
faaliyetlerine tekrardan baglayip, her seyin
normallesecegine olan inancimiz tamdir.
Bu koti guinleri bir an 6nce atlatabilmemiz
icin herkesin pandemi kurallarina uymasini
temenni eder, saglikli kalmanizi dilerim.
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When | wrote my introduction to Dunya News in late 2020, | felt there was a light
at the end of the tunnel from the Covid pandemic, but it was some way off. Now
that light it much brighter and we can begin to reflect on what has happened
over the past three months as the global pandemic recedes.

With the increasing levels of vaccination globally we are seeing more and

more people protected from this terrible virus, with Turkey among the leading
countries in shielding its citizens. At 11.8% first vaccination it is fifth globally in
percentage of population vaccinated, behind only Israel, UAE, the UK and USA -
and well ahead of all countries in the EU. Our government is to be congratulated
on this achievement.

But what have the economic outcomes of the pandemic been? Fear and
insecurity normally lead to a flight into gold, and in 2020, at the height of the
pandemic it touched virtually $2,000 an ounce. But with the vaccine(s) rollout
inspiring market confidence it has now receded to below $1,700, an over 15%
decrease. It is a substantial adjustment, no doubt helped by the USA’s transition
from a turbulent Trump to a more measured Biden political environment.

The Euro / Dollar parity ratio has decreased from around 1.22 to 1.18, and one
might expect the recently announced 52 trillion US support package to reduce
this even further. All major economies have introduced a variety of financial
support and stimulation strategies, the only major differences being their size
and the subsequent levels of national debt they will generate.

Like all global economies, Turkey'’s growth rate oscillated violently in 2020,

from a marginal 0.1% GDP increase in the first quarter, followed by an 11%
decrease in the second quarter, a 15.9% increase in the third quarter and finally
a 1.7% increase in the final quarter. So an overall +1.8% change for the year,
considerably better than many larger economies. Again the government is to be
congratulated for its economic strategy

One of the more disturbing and unfounded stories circulating among the
Turkish media over the past three months has been the accusation that Turkish
egg producers have been profiteering from higher demand for eggs during the

pandemic by increasing domestic prices. It is something which has saddened us
all at Dunya Food, and something we totally repudiate.

Yes, we accept our egg prices have gone up, as have egg prices of all Turkish
producers, and there are very simple reasons to explain this. For egg laying
hens a major cost element is feed — primarily soya bean and corn. Over the past
three months, due to a decrease in world supply and increased global demand,
as discussed in the last issue of Dunya News, soya bean prices have increased
by 87% (from $320 to $600 a ton) and corn by 27%. Such increases cannot be
absorbed so must be passed onto customers. And as to the conclusion of some
newspapers that brown eggs are more expensive than white eggs; yes, we agree
- hens laying brown eggs eat approximately 10% more feed than white egg
layers!

But what the media fails to capture is that egg prices in Turkey are amongst the
lowest in the region, considerably lower than in the

EU, UK or US, and that during the pandemic egg

' producers have actively cut profit margins to ensure
the domestic population have unlimited access to
one of the best value food sources available.

Despite offering exceptional value Turkish
consumers stubbornly refuse to consume more eggs.
At an annual per capita consumption of around 240,

it is well below the EU average of 300, and a long
way behind the Far East average of 380. We would
love to have your thoughts on why this is! Is it the
Turkish demographic, an image problem, or maybe
something we can address in our marketing?

In concluding let us make 2021 a year of renewal.
With the vaccine rollout, the outlook is becoming
brighter. Let us not squander this opportunity to
return to normal, so my message to you all is:

Follow the rules, get vaccinated when you are
offered it, and stay healthy.

Keskin Keskinoglu,
CEO,
Dunya Food.

@

DinyaFood



KISA KISA

Gorevine Yeni Atanan Tarim ve Orman Bakan Yardimcisi

AYSIN ISIKGECE'Yl ZIYARET ETTIK
Our Visit to AYSIN ISIKGECE

newly appointed Deputy Minister of Agriculture and Forestry

Yonetim Kurulu Bagskanimiz Keskin - ; S T
Keskinoglu, Tarim ve Orman Bakan = ; 3
Yardimcisi gOrevine atanan Sayin
Aysin Isikgece’yi yeni makaminda
ziyaret etti. Yumurta ve pili¢ sekto-
rindn sorunlari ve ¢oztimleri Gizeri-
ne goristuler. Aysin Hanim'a, yeni
gorevinin tlkemiz icin hayirli olmasi
ve basarilar getirmesi temennisinde
bulundu.

Chairman of our Board of Directors,
Keskin Keskinoglu, visited Ms. Aysin
Isikgece, who has recently been appo-
inted as Deputy Minister of Agriculture
and Forestry, in her new office. Mr.
Keskin congratulated her on her prog-
ression and hoped her new role would
be beneficial for our country and bring
her success.

Ticaret Bakanligi ihracat Genel Miidiiriimiiz

VOLKAN AGAR'l ZIYARET ETTIK
Our Visit to VOLKAN AGAR

General Director of Export of the Ministry of Trade

Yonetim Kurulu Baskanimiz Keskin Keskinoglu
ve Ege Su Uriinleri ve Hayvansal Mamuller
ihracatci Birligi Yonetim Kurulu Baskani Bedri
Girit, Genel Mudur Volkan Agar, Genel midur
yardimcisi Musa Demir, Daire Baskani Orhan
Ercan ve DYS Koordinatoru Bllent Tuncer ile
Ankara 'da bir araya geldi. Sektoriin yasadigi
sikintilar ve ¢6ziim Onerileri ile ilgili gorisme
sagland.

Our CEO Keskin Keskinoglu and Chairman of
Aegean Export Association / Aqua and Animal
Products Bedri Girit, General Manager Volkan
Adar, Deputy General Manager Musa Demir,
Head of Department Orhan Ercan and Coordina-
tor of DYS Bulent Tuncer met together in Ankara.
A meeting was held regarding the problems expe-
rienced by the sector and solution suggestions.
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FACCO FIRMASINI AGIRLADIK

Facco Poultry Equipment Visit Us

Facco Poultry Equipment firmasinin yetkilileri Melih Ozakay Facco Poultry Equipment executives, Melih Ozakay
ve Stefano Fornasari, Yonetim Kurulu Baskanimiz Keskin and Stefano Fornasari, met with our Chairman, Keskin
Keskinoglu ve Onursal Bagskanimiz Fevzi Keskinoglu ile Ankara Keskinoglu and our Honorary President, Fevzi Keskinoglu,
ofisimizde bir araya geldiler. Yeni yapacagimiz yumurtaci at our Ankara office. They shared information on the new
kiimesleri ile ilgili fiyat tekliflerini sundular. Facco marka layer coops the company is planning. Stefano Fornasari
kafeslerin Tirkiye pazarina daha yogun sekilde girmesini arzu said Facco was keen to develop into the Turkish market
ettiklerini dile getiren Stefano Fornasari, eger byKeskin markasi  and would be delighted to work with the byKeskin brand
bizim kafesimizi secerse, Turkiye pazarinda olan bilinirligimizin on this development.

artmasina buyuk katki saglayacagini sdzlerine ekledi.
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AFRIKA PAZARIMIZI BUYUTUYORUZ

We are Growing in Afrlcan Markets

| Afrika'da hizmet agimizi biydtlyoruz. Yeni
| kurdugumuz satis ekibimiz ile Bati Afrika'ya
- olan ihracatlarimiz artarak devam etmektedir.

i byKeskin tavuk, yumurta ve sosis trlinlerini
~ i Y | oradaki market zincirlerine ve toptan kanala

sunuyoruz. Oniimiizdeki giinlerde Afrika'da
byKeskin marka tavuk, yumurta ve sarkuteri
Urlnlerimizle ¢ok iyi bir pazar payi alacagi-
mizdan eminiz.

We are expanding our service network in
Africa. With our newly established sales
team, our exports to West Africa continue to
increase.We present byKeskin chicken, egg
and franks sausage to the grocery chains and
wholesale channels there. We are sure that
we will get a very good market share with our
byKeskin brand chicken, egg and delicatessen
products in Africa in the coming days.
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Zekiler Gida'yi Ziyaret Ettik / Our Visit to Zekiler Gida

Yonetim Kurulu Baskanimiz Keskin
Keskinoglu ve Onursal Bagskanimiz
Fevzi Keskinoglu, Afyon'da Zekiler
Gida’'nin sahibi Siikri Genelioglu'nu
makaminda ziyaret etti. Eski gunleri
yad edip, sektoriin mevcut durumuile
ilgili fikir alisverisinde bulundular.

It was a journey of recollections when
Fevzi and Keskin Keskinoglu visited
Stikrii Genelioglu, owner of Zekiler
Gida, in his office. They recalled their
shared times past and exchanged ideas
about the current situation within the
chicken and egg industry.

Zey Yumurta'nin yeni tesislerini ziyaret l X
eden Yonetim Kurulu Baskanimiz Kes- 1

kin Keskinoglu, Avrupa standartlarinda
yapilan yem fabrikasi, yumurta tesisi
ve yumurta deposunu ¢ok begendigi-
ni dile getirerek, tebriklerini iletti.

Visiting the new facilities of Zey

Egg, Keskin Keskinoglu praised their
development of a feed factory, egg
production and packaging facility and
warehouse built to European standards.
He conveyed his congratulations and
wished them every success in their new
venture.

Yonetim Kurulu Baskanimiz Keskin
Keskinoglu ve Onursal Baskanimiz
EﬂF""’E - — e Fevzi Keskinoglu, Denizli Gun Mar-
e 2 H=2 ' 1 ketleri Yonetim Kurulu Baskani Ismail

—— Gun ile bir araya geldi. Glin Market
zincirlerini gezip, byKeskin markali
Urtinlerin satis rakamlari ve musterile-
rin talepleri ile ilgili gorustiler.

It was long time friends meeting up
when Mr Keskin and Mr Fevzi met up
with Ismail Gun and senior executives
of Denizli Gtin Markets. They visited
Cocuklugurmuzdaki ‘ » several outlets of the Glin Market
Lezzet: : chain and discussed the sales figures

i of byKeskin branded products and the
LY demands of local customers.
|
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Buharkent Belediye Baskani'ni Ziyaret Ettik
Our V|5|1 to The Mayor of Buharkent

Yonetim Kurulu Baskanimiz Keskin
Keskinoglu ve Onursal Bagkanimiz
Fevzi Keskinoglu, Buharkent Belediye
Baskani Mehmet Erol’'u makaminda
ziyaret etti. Ziyarette taraflar bolgeye
yapilacak yeni yatirimlar ile ilgili bilgi
alisverisinde bulundular.

Mr. Keskin and Mr. Fevzi Keskinoglu
visited the Mayor of Buharkent,
Mehmet Erol, at his office. During
the visit, the parties exchanged
information about new investments
the company is planning in the area.

Has Tavuk'u Misafir Ettik / Has Tavuk Visit Us

Has Tavuk Genel Muduri Mfit Yavuz,
Yonetim Kurulu Bagskanimiz Keskin
Keskinoglu ile Ankara'daki tesisleri-
mizde bir araya geldiler. Gorlismede,
yumurtaci tavuk cinsleri ve verimliligi
ile ilgili fikir alisverisinde bulunuldu.

Increasing productivity was the theme
when Keskin Keskinoglu met with Has
Tavuk General Manager, Mifit Yavuz, at
our facilities in Ankara. At the meeting,
ideas were exchanged on alternative
laying hen breeds and their levels of
productivity.

Yemtar firmasi Yonetim Kurulu Bas-
kani Abdullah Colak’i izmir merkez
ofisimizde agirladik. Yonetim Kurulu
Baskanimiz Keskin Keskinoglu ile bir
araya gelen Sayin Abdullah Colak
yeni projeler ile ilgili fikir alisverisinde
bulundular.

At our Izmir office the company
recently hosted Mr. Abdullah Colak,
Chairman of the Board of Directors
of the company. The meeting, with
Keskin Keskinoglu, focused on current
projects and exchanged ideas on
forward strategies.

@
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Kinik Belediye Baskani'ni Ziyaret Ettik
Our V|5|1 10e IVIagor of Kinik

] Yonetim Kurulu Baskanimiz Keskin Keskinog-

200 lu, Kinik Belediye Baskani Dr. Sadik Dogruer
Kinik'ta yapmis oldugu yeni sosyal tesislerde
ziyaret etti. Ziyaret sirasinda Alternatif Bank
Alsancak Sube Muidiirii Emin Canh da Keskin
Keskinoglu'na eslik etti. Baskani, Kinik sehrine
kazandirdiklari icin tebrik etti.

Our CEO, Keskin Keskinoglu, together with our
Honorary President, Fevzi Keskinoglu, met with
the mayor of Kinik, Dr. Sadik Dogruer, at the
new social facilities built in the area. During
the visit Mr Keskin was accompanied by the
Alternative Bank, Alsancak Branch Manager,
Emin Canli.

h'isar eledige Ba§a'n| Ziyaret Ettik
Our Visit to The IVIagor of Akhlsar

Yonetim Kurulu Bagskanimiz Keskin Keskinoglu ve
Onursal Baskanimiz Fevzi Keskinoglu, Akhisar Bele-
diye Baskani Besim Dutlulu’yu makaminda ziyaret
etti. Yeni yapilacak organize sanayi bolgesi alanlari
ile ilgili fikir alisverisinde bulunan taraflardan Keskin
Keskinoglu, Akhisar Belediyesi'nin ekonomiye olan
katkilarindan dolayi baskana tebriklerini iletti.

Mr Keskin and Mr Fevzi Keskinoglu together visited the '
Mayor of Akhisar to discuss economic developments S
within the municipality and in particular the new (6 2
industrial zones. Mr Keskin congratulated the mayor E
on his contribution to the success of these ventures. E

 Yonetim Kurulu Bagkanimiz Keskin Keski-
noglu ve Ozbek misafirleri Alihon Shakirov
ve Doniyor Gafurov Has Tavuk’un Susur-
luk’taki tesislerini ziyaret etti. Yapilan anlas-
ma ile Ozbekistan’a fileto ihracati basladi.

Our Chairman of the Board of Directors
Keskin Keskinoglu and our Uzbek guests

|\ Alihon Sakirov and Doniyor Gafurov visited
\ Has Tavuk’s facilities in Susurluk. Fillet export
to Uzbekistan started with the agreement
between the parties.

Tim ziyaretlerimiz maske ve mesafe
kosullarina uygun olarak yapilmistir.

‘ r. All meetings involving people from various organizations were conducted
o) within the rules and guidelines laid down by the Ministry of Health of the
DunyaFood Turkish Government designed to contain the spread of Covid infection
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Ismail KESKINOGLU'nu Aniyoruz.
\We Commemorate Ismail KESKINOGLU

Ebedi Baskanimiz ismail Keskinoglu'nu vefatinin 20.
yilinda saygiyla aniyoruz. Tiirk ekonomisine tavukguluk
sektoru ile ilgili yaptigi basarilar hicbir zaman unutul-
madi ve biz de li¢linci kusak olarak dedemizin actigi
yoldan ilerleyerek Tirk pili¢ eti ve yumurta tranlerini
diinyada bes kitaya ihracatini gerceklestirmeye devam

ediyoruz.

We remember, with fondness, respect and humility, our
founder and Eternal President, Ismail Keskinoglu, on the
20th anniversary of his death. From humble beginnings
his achievements on behalf of the Turkish poultry sector
will never be forgotten. We, as the third generation, try
to keep to his business principles of quality, honesty and

fairness.

ACI KAYIPLARIMIZ / RIP

Aile dostumuz ve manevi amcam
duayen hukuk insani Mustafa Aydin
Barutcuoglu'nu kaybetmenin derin
Uzuntudsunu taglyorum. Her zaman
vizyonu ¢ok genis olan, ticaret
konusunda ¢ok saglamci olmami
ogreten ve yeni girisim Diinya Food'u
kurmam icin beni yirekten cesaret-
lendiren Aydin Amcam’in hig bek-
lenmedik bir anda aramizdan ayrilisi
icimde derin bir yara agmistir. Geride
biraktigi guizel hatiralar ile kalbimizde
varolmaya devam edecektir. Basimiz
sag olsun.

Degerli biiytiklerimiz

Bediya Erdogmus

ve
Orhan Sahin’i

kaybetmenin derin lziintiisi icindeyiz.

Merhumlara Allah’tan rahmet, ailelerine ve
sevenlerine bas sagligi dileklerimizi iletiriz.

It is with great personal sadness that |
report the untimely passing of my long
time friend and spiritual mentor Musta-
fa Aydin Barutcouglu. Uncle Aydin, a
wise and compassionate lawyer, was
my guide over many years and was
instrumental in my establishing Dunya
Food. His breadth of vision, ability to
analyse complex situations, and calm-
ness throughout were without equal. |
remember him with great fondness and
his memory will remain with me forever.
My condolences go out to his wife and
family.

Keskin KESKINOGLU

We are deeply saddened by the loss of our
esteemed elders
Bediya Erdogmus
and
Orhan Sahin
We send our condolences to their families
and friends.
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Davranis De§i§ikli§i icin
‘Baski m1 Ikna mi?

a\j

& A

CEO’'muz giris yazisinda “Tiirkiye'de nispeten diisiik yumurta
tiiketimi ve Covid ile miicadelede asilamanin kiresel olarak yay-
ginlastinlmasi” konularina agirlikl olarak degindi. Konularin ortak
noktasini, zorlama ve ikna metodlari arasinda ayrilik olsa da “tutum
ve davranislar degistirmek” amacli “sopa ve havu¢”yaklasimi olarak
ifade edebiliriz.

Totaliter rejimlerde baski, insanlari belli bir davranisa iterek
standardizasyona yonelik davranis degisikligini hedefler ve insanlar
konfor alanlarini korumak adina buna uyarlar. Ancak her sey bu ka-
dar basit ve net degildir. Tuketicilerin asir yemek yeme, sigara icme
ve alkol alma gibi sagliksiz isteklerini diisiiniin... Neredeyse tim
idareler, bu tlir davranislar Gizerinde az ya da ¢ok kontroller uygular
ve toplumun ¢ok azi bunlari sorgular.

Son zamanlarda ise insanlara Covid asisi yaptirmasi icin uygu-
lanmasi gereken zorlamanin derecesi tartisiliyor. Zorunlu mu yoksa
gondllt ma yapilmali? Zorunlu hale getirilirse %100 korumaya
ulagilmasi cok daha kisa zamanda gerceklesir. Salgini yenmek
icin, enfeksiyondaki artisin dnlenmesi ve hizli ekonomik iyilesme
sunmasi agisindan ideal ¢dzimdyir.

Ancak baski ve zorlama; segme hakki, manevi inanca saygi vb.
gibi demokrasinin kavramlarina tamamen aykiridir. Bircok Ulkede,
cesitli nedenlerle asiya karsi olan kesimin kendilerini stirecten uzak
tutmalarina izin verilmeli ancak bunu yaparken hastalidi baskala-
rina yaymanin getirecegi tim sonuglari bildirmeli mi? Yoksa genel
iyilesme icin asi olmaya zorlanmalari mi gerekir?

insanlari agilamaya zorlamanin demokrasinin felsefesine verdigi
zarar, cogu Ulkeyi geri adim atmaya ve bunun yerine astya kabuli
artirmak icin “gliclt ikna” yonteminin kullanilmasina yol acti.

Peki tim bunlarin Tirk yumurtasi tiiketimiyle nasil bir ilgisi var?
Yumurta, mevcut en besleyici gidalardan biridir ve fiyat-performans
kiyaslamasinda ilk 10 icinde yer alir. Bdylesine ulasilabilir fiyatta

‘.J y

olan yumurtanin Turkiye'deki tiiketimi 240 adet ile AB ve ABD'deki
yillik ortalamanin ¢ok altinda kaliyor.

Bu nedenle iki soruya cevap vermek gerekir, Tirkiye'de tiiketim
seviyesi neden duistik ve nasil degistirilebilir? Alkol ya da sigara gibi
saghigi olumsuz etkileyen ve ulagilmasi fiyati nedeniyle zor olan bir
tiiketim maddesinden bahsetmiyoruz; saglhga yararli ve fiyat acisin-
dan ulasilabilir bir gidadan yumurtadan bahsediyoruz.

Konu ekonomik kaynak eksikligi degildir. Yumurtalar bir cok
gida maddesine kiyasla ucuzdur ve yumurtayi ylksek seviyede
tuiketen pazarlarin cogu, Tiirkiye'den ¢ok daha diistik kisi basina
GSYiH'ye sahiptir. ikinci olarak, diinyanin hicbir yerinde yumurta
tuketimiyle ilgili dini, ahlaki veya kiiltirel tabular yoktur. Ve son
olarak, daha iyi saglik disinda, artan tiiketimin hicbir koti yan etkisi
yoktur! Bagimli yumurta tuketicisi yoktur!

Peki ne olmasi gerekiyor? ilk olarak, tiiketimle ilgili sorunlarin
ne oldugunu belirlemek icin derinlemesine bir pazar arastirmasina
ihtiyag vardir. Gercekgi olmak gerekirse, tanimlanan tiim problem-
ler olmasa da bir kismina ¢6ziim getirilebilir.

Ve sonra tim mesele tliketicileri daha fazla yumurta yemeye
ikna etmek. “Glinde iki yumurta yemelisin” mesaji 6nce zihinlere
yerlestirilmeli ve davranisa donmesi saglanmali. Ancak pazarlama
ve reklamcilik endUstrisinin davranislarimizi degistirmemizi sagla-
ma konusunda c¢ok becerikli oldugunu sdyleyemeyiz.

Davranisin nasil degistigine dair Birlesik Krallik'tan bir 6rnekle
bitiriyorum. Sigara kullanimi % 70 seviyelerinden niifusun % 15'ine
dustu ve azalyor. Sigara icmek yasa digi degildir ve bu degisikligi
gerceklestirmek icin hicbir zorlama yapilmamistir. Ancak “gticli
ikna"yontemi kullanilmistir. Belki Turkiye'de de yumurta tiiketimini
arttirmak icin daha proaktif bir yaklagima ihtiyag vardir?
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Changing behaviour:
coerce or cajole?

Two topics touched on by our CEQ in his introduction to this
issue: relatively low egg consumption in Turkey and the global
rollout of vaccination to combat Covid. Both have implications
for changing attitudes and behaviour, together with the disjoint
between coercion and cajoling, often paraphrased as the “stick
and carrot” approach to behavioural change.

Coercion, by its association with forcing people to behave in

a particular way, suggests totalitarian regimes, hell bent on
standardisation and conformity. But it is not as clear cut as this.
Consider consumer desires to eat unhealthily, smoke and drink
alcohol. Virtually all administrations impose more or less severe
controls on these types of behaviour and few question them.

And more recently there has been the debate of the degree of
coercion that should be instituted to make people have a Covid
vaccination. Should it be made mandatory or voluntary? Make it
mandatory, you achieve 100% protection and the whole country
remains well. It is the ideal solution to defeating the pandemic -
no more surges in infection and rapid economic recovery.

It does however go totally against any notions of democracy,

the right to choose, moral beliefs, etc. Many countries have
sizeable minorities who do not, for various reasons, agree

with vaccination. Should these people be allowed to abstain
themselves from the process, but in doing so, open themselves

to all the implications of personally catching and passing on the
disease to others and society at large? Or should they be forced to
be vaccinated - for the overall good.

The philosophical damage to democracy implied by forcing
people to be vaccinated, has lead most countries to step back
and instead use “vigorous persuasion” to increase uptake, with
sometimes limited results.

So how does this all relate to Turkish egg consumption? Eggs are

amongst the most nutritious foods available and in the top ten in
value for money. Yet Turkish people seem disinclined to consume

them. Annual average consumption has remained around 240

annually (that is around 2/3 of an egg per day per person) for
some time, and is lower than many neighbouring countries and
far below averages seen in the EU, UK or USA. And SE Asia loves
them, with some of the highest per capita consumptions globally.

Therefore two questions, why is the consumption level low

in Turkey, and how can it be changed? Egg producers are not
tobacco or alcohol companies encouraging more consumption
which might be harmful to your health - eggs are positively good
for you, yet people either don't appreciate it or for some reason do
not wish to change their behaviour.

Let’s rule out what it is not. Firstly it is not lack of economic
resources. Eggs are relatively cheap, and many of the higher
consuming markets have far lower GDP per capita than Turkey.
Secondly there are no religious, moral or cultural taboos
associated with egg consumption anywhere in the world. And
finally there are no side effects from increased consumption —
except better health! The addicted egg consumer is non-existent!

So what needs to happen? Firstly there needs to be some in
depth market research to establish what the problems with
consumption are. Realistically not all the problems identified will
be able to be addressed, but most will.

And then it is all about cajoling consumers to eat more eggs. One
cannot imagine a diktat where “you must eat two eggs a day” but
marketing and the advertising industry is very adept at getting us
to change our behaviour.

I end with an example (admittedly from the UK) of how behaviour
has been changed. Cigarette smoking is down from 70%+ to now
around 15% of the population and decreasing. It is not illegal to
smoke and no coercion has taken place to achieve this change

- but a huge amount of “vigorous persuasion” Maybe a more
proactive approach is needed here?

Prof. Peter Williamson
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